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Market structures provide a very detailed understanding of critical concepts, which define a strong knowledge on crucial decisions that entrepreneur, make in ensuring that they achieve a higher level of success within the market. Market structures are market characteristics and the organization, which influences the operations of players within a given market structure. The fundamental concepts that are evaluated within market structures include the nature of the competition in the market and pricing which are essential components that define a successful market engagement. Oligopoly and monopoly are types of market structures, which operate under different conditions. Therefore, this paper provides a critical analysis of oligopoly and monopoly in terms number of producers, types of products produced, barriers to entry, and whether a profit can be made in the short or long run. 
Oligopoly 
Oligopoly is a market structure that very few firms dominate making it highly concentrated. Therefore, even though few firms dominate the market, small firms can efficiently operate in the same market. The presence of very few competitors makes it possible to improve organizational engagement. 
The number of producers within the oligopoly are few and play a significant role in creating a definite focus on the underlying operations within the market. The presence of few firms in the market means that there is less level of competition because every producer focusses on providing differentiated products which are essential in improving the underlying organizational success. The presence of a few producers plays a crucial role in creating a highly diversified environment where small firms can comfortably exist. Small firms utilize the low level of competition in making entry into the market (Hackl et al., 2014).
The types of products that are produced within an oligopoly market structure are similar products but differentiated. The differentiated products focus on defining an improved business operational setting where it is possible to integrate essential measures to ensure that they adequately meet the needs of the customers within the market. Therefore, each firm focuses on developing a strong focus on the needs of customers within the market. Differentiated market integrates essential concepts that can help define a successful business development regardless of the level of competition. 
There is a very high barrier to entry into an oligopoly market structure. It is costly and difficult for potential competitors to gain entry into the market. The existing producers in the market have the power to integrate barriers in limiting external influence. Profit within oligopoly is made in the long run. Excess profits make it is advantageous for firms to put into consideration necessary measures that are essential in limiting their overall engagement within the industry (Carranza, Clark & Houde, 2015).
Monopolies 
A pure monopoly market entails a market structure where there is a single producer in the market. A single producer, therefore, implements market regulation where consumers are expected to consider in ensuring that they are engaged. Monopolies occur in a situation where a firm has exclusive ownership of a scarce resource, or the government has the legal ability to grant a firm monopoly status (Hackl et al., 2014).
The types of products that are produced in a monopoly market are limited products considering that it is a single firm that has exclusive right to provide the products to all the customers. Monopoly firms usually offer a unique product within the market. The dominant nature of the firms focuses on creating an improved business environment where it is easier to understand the essential concepts that define a successful business operational environment.
A monopoly market has a very high barrier of entry. The single firm in the market is responsible for making all determination regarding the existing concepts, which define business operational environment (Lin, 2015).  The fact that only a single firm owns rights or the government directive limit the entry of competitors into the market because the legal and principles that have been set cannot be fully satisfied by other firms that are seeking entry. If a new firm makes entry into the market, the existing producer will be unable to have full control over the market due to competition.
A monopolist can maintain abnormal profits in the long run although it is also essential to identify that they can also make losses. However, only a single organization can enjoy the benefits and losses within a monopoly market structure. The demand curve provides a regulatory factor in maintaining steady development within the market. An organization is required to maintain acceptable pricing levels where a majority of customers can afford despite lack of competition. 
Therefore when evaluating both monopoly and oligopoly, the producers have primary control of the market development based on the regulations and values that are put in place. Firms in both market structure aim at creating a highly diverse business environment where it is possible to make informed decisions where it would be possible to maintain better operational levels (Merhav, 2017). Oligopoly is a better market structure because there are few firms in the market where the actions of one substantial influence the behavior of other firms in the market which define a greater focus on better operational settings taking into consideration customer needs and interests. Oligopoly also allows small firms to operate in the market improving the quality of services of the available firms.
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